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Abstract: The advent of social media has ushered in a transformative era in contemporary migration,
particularly influencing rural-to-urban migration dynamics on a global scale. Drawing on key insights
from Awumbila et al. (2017), Dekker et al. (2018), Alencar (2018), and Hidayati (2019), this study delves
into the profound impact of social media platforms on driving migration trends. As pivotal tools in
migration decision-making, social media provides migrants with abundant information and
networking opportunities, revolutionizing the migration landscape.The integration of social media into
migration dynamics has not only facilitated the dissemination of destination conditions but has also
fostered connections and integration efforts among migrants. Dekker et al. (2018) highlight how social
media reduces migration costs and risks while enhancing access to relevant information, acting as a
catalyst for migration flows. Additionally, Hidayati (2019) underscores the significance of social media
networks in facilitating integration and connection opportunities for migrants, fostering a sense of
community and support both pre- and post-migration. This research synthesizes insights from various
studies to illuminate the multifaceted impact of social media on migration dynamics, revealing its
potential to reshape spatial mobility patterns and influence settlement decisions. The findings
emphasize the pivotal role of social media as a dynamic force shaping migration processes globally. As
a critical determinant in decision-making, information dissemination, and community building, social
media is redefining the narrative of migration, offering new perspectives for policymakers, scholars,
and practitioners seeking to understand and navigate the evolving landscape of contem
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porary migration.

INTRODUCTION

In recent years, migration, including rural-urban, has been largely influenced by social media
(Awumbila et al., 2017). Migration into urban areas is expected to be influenced by social media, as part
of a global trend (Awumbilla et al., 2017; Dekker et al., 2018). Migration has been made more
information driven due to the influence of social media which has become a major tool that migrants
rely on for their decisions (Alencar, 2018). Social media can minimize the cost and risk of migration
as well as encourage people to move due to the availability information for would-be migrants and
current migrants (Dekker et al., 2018). According to Hidayati (2019), through social media migrants

are informed about the conditions at the destination and gain access to integration and connection
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opportunities. Through such networks, new bonds are created to aid the move and while at their
destination migrants connect with people who share their interests, thus helping with integration.
They can connect to their places of origin and form interest groups within their destinations with the
aim to mobilise resources to develop their places of origin. Migration decision making is complex, and
social media helps simplify their decisions because of the information it presents (Hein de Haas, 2010).
There are indications of a positive, reinforcing relationship between how much migration related
information people seek on the Internet, and their migration decisions (Hein de Haas, 2010; Alencar,
2018). Given the rate at which social media is serving as a major tool in migration decision processes
globally, it has attracted the attention of researchers in recent times (Hidayati, 2019). Several of these
studies have demonstrated that many migrants use social media to facilitate their migration decision
making processes including integration and connection to their hometowns. This begins with the
formation of vague plans to the actual move as well as their integration and connection to their origins
(Alencar, 2018; Dekker et al., 2018). However, the ways in which migrants use social media in their
migration experience and trajectories in the Ghanaian context has not been adequately explored
(Awumbila et al, 2016). Therefore, understanding the extent to which social media influences
migration, integration and connection of decision making of migrants within Ghana needs to be
investigated. From the above paragraphs there is an indication that several studies have suggested the
influential role of social media in migration decision making. This study is a timely attempt to update
existing literature on migration decision making using Ghana as a case study. The aim of this paper is
to examine the influence of social media on the decision making of migrants and the relationship
between migration, integration, and connection to origins through social media. The paper will focus
on investigating the following;:

i) The influence of social media in the migrant™s decision to move.

i) The contribution of social media to the integration process of migrants at the destination.
ii) How migrants use social media to remain connected to family and friends back home.

iv) Any relationship between migration, integration and connection activities on social media.

Theoretical background

This paper used the Innovation Diffusion Theory (IDT) by Rogers (1962) as the theoretical bases for
design, investigations, and discussions. According to Atkins et al. (2015), the IDT positions innovation
as a new idea and diffusion as the method used to communicate the idea. In the context of this paper,
innovation was viewed as the use of social media for migration, integration, and connection decisions.
Diffusion in this paper is how successful migrants communicate their experience to other people who
eventually embark on migration journeys of their own. The IDT is centralised around five key
conditions which are relative advantage, compatibility, complexity, triability and observability as
mentioned by Atkins et al. (2015). Relative advantage refers to the superiority of an innovation over the
existing method. Compatibility refers to the consistency between user needs or values and the
innovation (social media). Complexity is about the perceived difficulty of the innovation. In triability,
the IDT questions whether the innovation can be tested on a limited basis. In the final condition, the
IDT describes observability as the visibility of results from the use of innovations. In the context of this
work and as supported by Atkins et al. (2015), social media may have become useful for migrants
because it presents a relative advantage over face-to-face methods. It may have also met the needs of
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migrants by showing results of its communication functions. The IDT appropriately describes the
effective adoption of social media for migration activities, and this created a theoretically supported
derivation of the hypotheses and research questions for this paper.

Hypotheses
1. Scores on social media use in the decision to migrate and integration activities will be correlated.
2. Scores on social media use in integration activities and connection to place of origin will be
correlated.
3. Scores on social media use in the decision to migrate and connection to place of origin will be
correlated.

Research questions
1. Does social media information and interaction influence the decision by most people to migrate?
2. After migrating, do most migrants rely on social media for integration activities?
3. While in their destinations, do most migrants rely on social media for their connection activities?

MATERIALS AND METHODS
Sample and design
A sample of 142 university students and workers living in the Ghanaian city of Accra aged between 19
and 44 was used for the study. They were made up of 62 females, 39 males and 41 respondents did not
disclose their gender. A survey design was used to collect 51 online and 91 paper-pen responses.
Table 1. Scores (%) on the role of the internet in the decision to migrate.
Before moving to the city, through the SD D N A SA
Internet I..

Received information from contacts. 7.4 8.1 3.7 52.9 27.9
Read about the city. 8.8 11.0 8.8 48.5 22.8
Received professional offers. 7.4 11.1 6.7 45.9 28.9
Was attracted by friends in the city. 7.4 11.1 8.1 44.4 28.9
Was encouraged than face-to-face interactions. (-) 14.7 21.3 11.0 25.0 27.9
Was assured of successful migration. 5.1 9,6 13.2 43.4 28.7
Was convinced. 4.4 8.1 13.3 43.0 31.1

Was influenced by Group discussions. 8.9 8.9 8.9 43.0 30.4
Chose work or school. 6.7 5.9 6.7 48.1 32.6
Received more information than face-to-face. 7.4 9.6 6.7 38.5 37.8

SD = Strongly Disagree, D = Disagree, N = Neutral, A = Agree, SA = Strongly Agree. (-) = Negatively
worded item in the questionnaire.

Operational definitions
Migration: A relocation from one"s city, town or village of birth or childhood to another city, town or
village for education or work for a minimum of one year.
Hometown: A village, town or city in which one is born or has lived with family since childhood.
Integration activity: Professional and social interactions by migrants conducted for the purposes of
creating a sense of belonging or fulfilment in their migration destination.
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Connection activity: Actions by migrants aimed at initiating or maintaining interactions with
friends and family in their hometown.

Social media: Online platforms that allow two-way interactions and immediate responses. Facebook,
Twitter, WhatsApp were the main platforms of interest. In this paper, the internet and social media are
used interchangeably.

Instruments

A questionnaire was used to collect data about demographics, internet use and migration activity.

Demographics and internet use

Here demographics like age, hometown, migration status, duration of migration and internet use are
focused upon. The internet use items measured monthly frequency of visits and volume of data use for
social media.

Migration, integration, and connection activity

The first scale was for the decision to migrate with 10 items and a Cronbach alpha score of 0.87. It
started with ,Before I moved to Accra...” and some items were ,,Through the internet I received
professional offers™ and ,,I wanted to join my contacts in this city after I interacted with them on the
internet”. With a Cronbach alpha score of 0.85, the 10 item, the second subscale measured the role of
the internet in the successful integration of migrants. This scale started with ,,When I moved to Accra...”
and some items were ,I enjoy this city because of friends I have made through the internet™ and
»Through the internet I have I have found long lost friends who live in this city. The final scale, with a
Cronbach alpha score of 0.81 focused on the role of the internet in keeping migrants connected to their
family and friends in their hometowns. This scale started with “While in Accra...” and some items were
»~Through the internet I stay connected with my family and friends back home*, and ,,Through the
internet my friends/family and I are better able to visit my hometown.* All results were computed using
SPSS and based on statistical guidance provided in Field (2018).

RESULTS AND DISCUSSION

Hypotheses testing

There is a correlation between the use of social media for the (1) Decision to migrate and integration
activities, (2) Integration activities and connection to origins, and (3) Decision to migrate and
integration activities. Results of a Pearson correlation coefficient supported the hypotheses (migration
and integration r = 0.84, p = 0.00; integration and connection activities r= 0.76, p=
0.00; migration and connection activities r = 0.72, p = 0.00).

Answering the research questions

Does social media information and interaction influence the decision by most people to
migrate?

The results indicate that most relied on social media to decide on their migration (Table 1).

Table 2. Scores (%) on the role of the Internet in Integration activity.

After moving to the city, I used the SD D N A SA
internet to...

Find interesting events. 5.3 3.8 2.3 57.6 31.1
Enjoy the city with friends made online. 5.3 8.3 7.6 45.5 33.3
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Find professional or academic opportunities. 3.8 3.1 9.9 40.5 42.7
Interact. 3.1 5.3 12.2 55.0 24.4
Feel at home through friends I make. 3.8 7.6 10.6 47.0 31.1
Find more opportunities than face-to-face. (- 1.5 8.4 6.9 51.1 32.1
)

Connect with mentors and inspirational 2.3 6.1 6.1 50.8 34.8
people.

Found lost friends online. 3.8 0.8 7.6 46.2 41.7
Have an effective stay. 3.0 5.3 9.1 49.2 33.3
Enjoy the events and opportunities. 3.0 3.0 8.3 49.2 36.4

SD = Strongly Disagree, D = Disagree, N = Neutral, A = Agree, SA = Strongly Agree. (-) = Negatively
worded item in the questionnaire.
Table 3. Scores (%) on the role of the Internet in Connection activity.

When in the city, through online SD D N A SA
interactions I..

Stay connected with family and friends back home. 2.3 0.8 7.8 48.1 41.1

Stay informed about hometown. 0.8 3.1 7.0 47.3 41.9
Feel at home when I meet people. . 2.3 0.8 10.1 51.2 35.7
Contribute to my hometown. 1.6 2.3 6.2 51.9 38.0
Improved my relationship with my hometown. 2.3 4.7 9.3 47.3 36.4
Am prouder of origin. 3.1 4.7 7.8 51.9 32.6
Connect with family and feel like visiting home 1.6 6.2 14.0 43.4 34.9
Plan return visits with family/friends online. 2.3 3.9 7.8 57.0 28.9
Meet more people than physically. (-) 1.6 9.4 10.9 42.2 35.9
Am better informed about my Hometown. 1.6 7.0 6.2 42.6 42.6

SD = Strongly Disagree, D = Disagree, N = Neutral, A = Agree, SA = Strongly Agree. (-) = Negatively worded
item in the questionnaire.

After migrating, do most migrants rely on social media for integration activities?

Results suggest that migrants relied on social media to integrate in the destination (Table 2).

While in their destinations, do most migrants rely on social media for their connection
activities?

Results suggest that migrants actively use social media to connect to their hometowns and meet people
with similar interest in their destinations (Table 3).

DISCUSSION

Findings from this paper support the important role of social media in migration decisions including
integration and connection activities. This is like the findings by Awumbila et al. (2017), Alencar (2018)
and Hidayati (2019) who supported the influence of social media on migration decision making
including integration and connection. The use of social media for migration, integration and connection
is supported by the IDT (Rogers, 1962; Atkins et al., 2015). Firstly, findings for the hypotheses mean
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that, migrants view social media as an important platform for accessing useful information from
successful migrants, friends, and official sources like government. Secondly, after moving, migrants can
find opportunities such as jobs, events and friends on social media sources which make them ,feel at
home". Finally, migrants use social media to communicate with their friends and family back in their
place of origin. These findings extend suggestions in support of the influential role social media plays.
Like migrants studied in other works and countries, social media remained a key source of decision
making. Answers to the research questions provide more details about the above finding. Firstly, the
results indicate that, prior to moving, migrants seek assurances and information from contacts on social
media. Secondly, in their quest to integrate, migrants rely on social media for opportunities and new
friends (network). Lastly, migrants rely on social media to help them connect with their friends and
family in their hometowns. Migrants also connect with people who are from their places of origin and
have interest to mobilize resources to develop their hometowns. Findings from this paper have
implications for both research and the work of experts who run migration centres or support vulnerable
migrants such as refugees. For researchers, this implies that studies about migration should not ignore
the impact of social media because of its influential role. For migration experts, it is useful to include
social media in campaigns to promote safe migration or help migrants integrate at their destinations.
The limitation identified for this paper is the focus of data collection on a single city which can affect
the generalizability of findings.

CONFLICT OF INTERESTS

The authors have not declared any conflict of interests.

REFERENCES

Alencar A (2018) Refugee integration and social media: a local and experiential perspective.
Information, Communication and Society 21(11):1588-1603.

Atkin JD, Hunt DS, Lin CA (2015). Diffusion Theory in the New Media Environment: Toward an
Integrated Technology Adoption Model. Mass Communication and Society 18(5):623-650

Awumbila M, Teye JK, Yaro JA (2017). Social Networks, Migration Trajectories and Livelihood
Strategies of Migrant Domestic and Construction Workers in Accra, Ghana. Journal of Asian
and African Studies 52(7):982-996. https://doi.org/10.1177/0021909616634743 Dekker R,
Engbersen G, Klaver J, Vonk H (2018). Smart Refugees: How Syrian Asylum Migrants Use Social
Media Information in Migration Decision-Making. Social Media + Society.

https://doi.org/10.1177/2056305118764439

Field A (2018). Discovering statistics using IBM SPSS statistics (Vol. 5). Thousand Oaks, CA: Sage
Publications Inc.

Hein de Haas (2010) The Internal Dynamics of Migration Processes: A Theoretical Inquiry. Journal of
Ethnic and Migration Studies 36(10):1587-1617.

26 Page



Ayden Journal of Intelligent System and Computing
Volume 1 Issue 1, February 2024
ISSN: pending...

Hidayati I (2019). The Process of Migration and Communication Technology Roles among Labor
Migrants in Batam - Indonesia. Society 7(2):173-184. https://doi.org/10.33019/society.v7i2.99

Rogers E (1962). Diffusion of Innovations. New York: Free Press. Journal of Educational Psychology
82(3):498.

27 Page



